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Why get your story 
in the media?

Reach 

people

Engage your 

community

Build your 

brand

Reward your 

employees

Please your 

shareholders

It’s good for 

business!

So many reasons why…



What 
journalists 

want

A clear 
story

A 
newsworthy 

story

Human 
interest

Something 
different



Best practice

Email is best Don’t phone to 
follow up

Remember 
images!

Remember the 
background info

Have someone 
ready to field 

queries

Offer interview 
opportunities





From news release to interview

▪ Email landed…

▪ … Story was intriging…

▪ … Response to PR set up an interview…

▪ … Spoke to Geoff on his mobile…

▪ … Story became an interview in Auto Retail Bulletin
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